
INTRODUCING WAVE 2’S DEEP DIVE TOPIC – 
HOW FAN-OOF RELATIONSHIPS START: 
DISCOVERY & ENTRY POINTS 

If Fandom Now’s Wave 1 deep dive topic focused on the difficult side of fan-OOF 
relationships, then Wave 2’s topic explores the opposite – the often warm and fuzzy 
origins of the fan-OOF relationship. For most fans, fandom is an enduring and 
meaningful relationship that deepens over time,* providing ongoing benefits for both 
the fan and the businesses that monetize it. In Fandom Now Wave 2, we will dig 
deeply into how and why fandom starts the ways it does, how varying origin 
pathways may impact fans’ ongoing experiences, and what brands can do to 
encourage new fandom. 
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In our 2016-17 study, The Power of Fandom, we collected fandom 
origin stories from ~600 fans, and, through narrative analysis, 
identified three primary arcs: ‘It was love at first sight’, ‘It was a 
slow burn’, and ‘I was born into it.’ The linguistic patterns in the 
three stories were striking. ‘Love at first sight’ stories were filled 
with the language of instant attraction; these fans described being 
“enthralled,” “captivated,” and “feeling butterflies” when they 
discovered their OOFs. ‘Slow burn’ stories spoke to fans’ initial 

“apprehension,” leading ultimately to a “but then” moment that cemented their love. ‘Born into it’ stories 
deployed the language of biology and inheritance, with fans characterizing their fandom as “running 
through their veins,” part of their “genetic makeup” established “in utero.” In our fandom research ever 
since, we have included a question based on these three story arcs, allowing us to see differences in 
relationship origins across varying fandoms. 

We collected 
fandom origin 

stories and 
identified three 

primary arcs.

*56% of fans say their love for their OOF has grown over time (n=4941 OOFs) 

https://kresnickaresearch.com/


In Wave 2, to learn more about the start of the fan-OOF relationship and the role brands can play at 
this critical stage, we have added an open-ended follow-up question to the tracking survey, asking 
respondents to explain why they selected ‘Love at first sight,’ ‘A slow burn,’ or ‘Born into it’ to describe 
how their fandom started. All of these open-ended responses (~5000) will be coded thematically and 
incorporated into a detailed analysis of each origin arc and each specific discovery pathway (e.g., 
discovery through social media, friends, family members, advertising, other entertainment, etc.). Mid-
wave, we will use video diaries to collect a fresh set of fan origin stories, allowing us to explore 
qualitatively patterns arising in the quantitative data, and potentially identify new ones.


Fandom is a love relationship and, just as it’s 
impossible to make two people fall in love, it’s 
impossible to make someone become a fan. It 
has to click for the individual. That said, in Wave 
2 deep dive reporting, we will use our insights to 
understand what brands can do to facilitate the 
start of fans’ relationships, or – in other words –


set up a compelling fan-OOF meet-cute: how brands can serve as ‘matchmakers,’ set the ‘mood’ for 
that important first date, and make it clear they will be good partners in the long run. 
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Q17. Which of the following statements best describes how you became a fan of [INSERT OOF]?; n=4941 OOFs

Just as it’s impossible to make 
two people fall in love, it’s 

impossible to make someone 
become a fan.
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