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WHY STUDY ANTI-FANDOM?

Welcome to the Fandom Now blog, a space for sharing both interim
findings from our Fandom Now study and our perspective on issues
related to fans and fandom.

In this first post, we'd like to share what drove the selection of our first Fandom Now
deep dive topic: anti-fandom, toxicity, and negative sentiment in fandom.
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We know that negative sentiment in fandom can
be directed towards a variety of targets: the OOF
(object of fandom) itself, other fans of the OOF,
rival OOFs and their fans, or entities that
mediate the fan-OO0F relationship (e.g., media
companies, record labels, creative teams, ticket
retailers, sports leagues, etc.). But we don't yet
know what drives negative sentiment towards
these varying targets. Or whether some targets
are more common depending upon the nature of
the OOF (entertainment, sports, music, video
games, genre, etc.). Or how fan communities can
direct, amplity, or quell negative sentiment. Or
how businesses can efftectively respond to it.

Negative emotions are natural

to any relationship, including
the fan-OOF relationship.

We began our exploration of this topic with some
background reading on the academic study of

anti-fandom (see references below), which
helped us appreciate the various forms it can
take (two-way rivalries, unidirectional negative
sentiment, intra-fandom disputes, etc.) and
some of the theoretical frameworks used to
explain It.

From there, we fielded a hybrid baseline survey
and qualitative recruitment screener on a digital
research platform, dscout, to gather concrete
examples of negative sentiment in fans'
experiences and derive a grounded set of drivers
for such feelings. Using these drivers, we
developed a battery of questions which will be
flelded for the next two months in the Fandom
Now survey, capturing responses from 2000

fans. In addition, we will be conducting 12 in-
depth interviews with fans to add nuance to our
understanding of negative feelings and
experiences in fandom.

Negative emotions are natural to any
relationship, including the fan-OO0F relationship.
In fact, negative emotions are important to
relationships — by working through them we can
grow as individuals and strengthen relational
bonds. Negative emotions can also play vital
roles In fan communities, intensifying connection
through shared emotional experience and
providing grist for the process of establishing
and maintaining healthy norms. Even rivalries
between fandoms can serve a purpose, uniting
fans on either side and providing a (presumably)
safe outlet for naturally occurring group-level
social aggression. So where is the line? At what
point do negative emotions in fans' experiences
become more problematic than beneficial? And
what can we, in fan-centric businesses, do to
hold that line”? With this first Fandom Now deep
dive, we'll find out.
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