
Media coverage following the conclusion of BravoCon 2023, 
a convention celebrating the many reality TV shows and 
stars on Bravo, has largely focused on two things: profit 
and spectacle. Cultural commentators writing in publications 
like The New Yorker, or broadcasting on NPR, have joined 
the conversation about BravoCon, describing the event as 
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The notion of the ‘fan convention’ – typically a gathering of core fans of a particular show, 
genre, or type of media in a single location – has been around for a long time. Some fan 
conventions have even worked their way into popular parlance about what it means to 
be a fan, becoming laced with a derisive or mocking tone (think sitcom references to 
Star Trek convention attendees…). But as fan conventions proliferate in number and 
popularity, the cultural conversation surrounding them has started to change. These 
days, media industry commentary often analyzes fan conventions through a financial 
lens, critiquing the underlying motivations for hosting such events in the face of growing 
costs for attendees, and openly wondering who fan conventions are really for – the fans 
or the companies that host them. 

THE PRICE OF HAPPINESS? WHY FANS  
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an almost dizzying display of extravagance undergirded by complex social interactions 
between fans and celebrities, and seeking to gain deeper insight into why so many middle 
and upper middle-class fans shell out significant sums of money for tickets, travel, lodging, 
food & beverage, etc. And like so many other fan-centric events in recent months (such as 
Ticketmaster making headlines for price gouging during Taylor Swift’s Eras Tour), 
BravoCon has gained media attention for the sizable profit it made its parent company, 
NBCUniversal. 

Understandably, part of this conversation has revolved around the high cost of attendance 
for the fans who trekked to Las Vegas for 3 days of Bravo revelry. BravoCon isn’t cheap. 
It’s something fans often save up for well in advance. And once inside, fans are presented 
with opportunities to buy a variety of merchandise, themed drinks, and other buy-ups to 
enhance the overall experience, all of which adds to the cost.

Although it’s essential to consider the financial burden shared by fans (because fans who 
feel exploited are more likely to break up with their object of fandom), a balanced look at 
fan convention experiences requires us to consider what they offer attendees. Fans, after 
all, mentally perform their own cost-benefit analysis when deciding whether to purchase 
tickets – and many are eagerly choosing to spend.

As noted in a recent Rolling Stone article, joy is at the heart of BravoCon’s success. Not 
only do fans get to immerse themselves in something they love, they have opportunities 
to share the same space and breathe the same air as the celebrities they revere (or love 
to hate); to do something truly for themselves (many attendees are parents who relish 
the chance to get away); to participate in a big cultural event that builds bridges between 
themselves and other fans; to be who they really are without shame (many think the 
people in their lives don’t understand this side of them); to make lasting memories. 
In short, BravoCon works because it meets so many different fan needs for self-care, 
social connection, and identity. The cost is worth it because the convention gives fans a 
significant return on their investment. And this is the part that’s so easy to miss, especially 
when writing from the perspective of an outsider looking in. 

While doing research for this blog post, we encountered a surprisingly common phrase 
uttered by BravoCon attendees on social media: “this is our Super Bowl.” So to wrap things 
up, we thought it would be interesting to compare the cost of Bravo’s Super Bowl to the 
real thing. In 2023, the average Super Bowl attendee paid more than $6,000 for a ticket. 
A 3-day General Admission ticket to BravoCon cost $550. 
 


